


The Perth Advertising and Design Club’s aim is to inspire, 
assist and acknowledge the creators of commercial 
communications in Western Australia.
The Student Skulls are the premier awards for those looking to  
enter the creative communication industries in Western Australia.
This is your chance for recognition in front of industry practitioners. 
Winning a Student Skull is a great way to kick start your creative career.

The Student Skulls are open to any currently enrolled or recently 

graduated student (within 24 months) studying at a WA based 

tertiary institution, who is not currently employed as a ‘creative’ 

in the advertising, design or marketing industry. You must be  

a Student Member of the PADC to qualify for free entry. 

Visit padc.com.au and click BECOME A MEMBER.

1. It only costs $25 to become a student member, which allows you free entry into  
The Student Skulls competition.

2. You get your work seen. When you’re a member, it helps to put your name out there  
in award shows like The Skulls and the Diamond Skulls. Show everyone in the world,  
from international Creative Directors to local Perth cohorts, how awesome you are.

3. This club boasts a range of members, including creatives, designers, account service, 
producers, planners, photographers, students and everyone in between! Support your 
local club and get recognised for creating excellent work. Imagine your name on one  
of the awesome PADC Awards.

4. Your name appears on the PADC Member Directory. So, when agencies want to search 
for new employees, your profile will be there to help them to find you.

5. You get to hang out with other PADC Members at Commune throughout the year.  
These events are free and often involve catching up with industry over a beer or two.  
By signing up as a member you’ll be the first to hear about these exciting events.

6. You get discounted entry prices to a range of events, including events hosted by  
the Australian Graphic Design Association (AGDA).



The task.
You are to produce an image that visually represents or captures an aspect of the COVID-19 
Pandemic and its affect on the inhabitants of Western Australia. Your image should be suitable  
for application to a commercial purpose, either editorial or campaign application. Your image  
may be produced either photographically or using any illustration technique, but is to be  
submitted as a digital image. Your image should be A3 in either portrait or landscape format.

Target audience.
Your design should explore aspects of the COVID-19 Pandemic and capture this moment in time  
for future generations to reflect upon. What insight can you provide – to people in the future – 
that would help them to understand the medical, social and cultural impact of Coronavirus?

Background.
You have lived through one of the most significant times in human history, where the whole world 
effectively went into lock down and imposed social distancing measures to help stop the spread of 
Coronavirus (COVID-19). Although Western Australia has not experienced the severity of cases as 
elsewhere in the world, we were by no means immune from the social and cultural impact of the 
imposed isolation measures. When future generations look back at this period in time, it would be 
nice to provide them with an intimate insight into how this global pandemic affected the people  
of Western Australia. You are asked to create an image that helps to visually capture the spirit  
of the times. 

Portfolio.
In addition to the task response image, you are asked to provide an additional 4 images of your 
choosing. These additional 4 images may form a part of a series along with your task response 
image, or they may be completely unrelated. Your submission should consist of a total of 5 images. 



Rationale.
Included in your submission should be a 250 word rationale that explains the concept behind your 
task response image. You may choose to include a written rationale for your additional 4 images, 
these should be no more than 100 words each.

Submission format.
Your competition entry should be submitted as an A3 formatted PDF, to the portal on the PADC 
website padc.com.au. The PDF should contain a cover page that clearly indicates your name, 
contact email and mobile, the name of your institution and your PADC Membership Number.  
If you can’t remember your PADC Member Number please contact us at admin@padc.com.au. 
Following the cover page should be your image responding to the brief, as an A3 sized image -  
either portrait or landscape format. Following your task response image should be a 250 word 
rationale that explains your concept. This should then be followed by your 4 additional images,  
with 2 images placed per A3 page. Your PDF should be exported using the Smallest File Size  
PDF Preset, with Image Quality set to Maximum.

Submission details.
Deadline: Final submission is due in mid–late August 2020.  
More specific submission information will be available  
closer to the deadline. Please check padc.com.au  
for the latest information or 

/PerthAdvertisingandDesignClub


