


The Perth Advertising and Design Club’s aim is to inspire, 
assist and acknowledge the creators of commercial 
communications in Western Australia.
The Student Skulls are the premier awards for those looking to  
enter the creative communication industries in Western Australia.
This is your chance for recognition in front of industry practitioners. 
Winning a Student Skull is a great way to kick start your creative career.

The Student Skulls are open to any currently enrolled or recently 

graduated student (within 24 months) studying at a WA based 

tertiary institution, who is not currently employed as a ‘creative’ 

in the advertising, design or marketing industry. You must be  

a Student Member of the PADC to qualify for free entry. 

Visit padc.com.au and click BECOME A MEMBER.

1. It only costs $25 to become a student member, which allows you free entry into  
The Student Skulls competition.

2. You get your work seen. When you’re a member, it helps to put your name out there  
in award shows like The Skulls and the Diamond Skulls. Show everyone in the world,  
from international Creative Directors to local Perth cohorts, how awesome you are.

3. This club boasts a range of members, including creatives, designers, account service, 
producers, planners, photographers, students and everyone in between! Support your 
local club and get recognised for creating excellent work. Imagine your name on one  
of the awesome PADC Awards.

4. Your name appears on the PADC Member Directory. So, when agencies want to search 
for new employees, your profile will be there to help them to find you.

5. You get to hang out with other PADC Members at Commune throughout the year.  
These events are free and often involve catching up with industry over a beer or two.  
By signing up as a member you’ll be the first to hear about these exciting events.

6. You get discounted entry prices to a range of events, including events hosted by  
the Australian Graphic Design Association (AGDA).



The task.
You are required to produce a campaign to encourage Western Australians to travel throughout our 
great state and support local businesses, to assist in our economic recovery.

Target audience.
Western Australia has a population of over 2.5 million people, many of whom have not explored 
our vast state, or sampled the varied experiences it has to offer. While some families choose to 
explore Western Australia during their planned holidays, traditionally younger people in the 15–30 
age bracket look overseas or interstate to satisfy their travel bug. You are asked to target this 
demographic and encourage them to spend their upcoming holiday periods exploring the many 
sights and destinations within Western Australia, while supporting local businesses. Consider that  
a variety of groups may exist within this market, including local West Australian residents as well  
as those that are currently living within WA, such as international students or temporary residents.

The client.
Your campaign should be produced on behalf of the West Australian Ministry of Business and 
Tourism (WAMBaT)*. This organisation supports small to large West Australian businesses  
associated with the tourism industry, including travel, accommodation, hospitalities, experience 
providers, souvenirs and visitor centers. With Western Australia’s borders in place, these businesses 
are struggling – due to a lack of international and interstate visitors – and hope to convince  
those already located within Western Australia’s borders to explore the vast variety of  
potential holiday destinations. 

Client insights.
To chip in and help out with our state’s recovery, people are encouraged to travel within WA and 
support local businesses. WAMBaT hopes to encourage the people of WA to support our state by 
holidaying at home during this period. With many people in WA facing financial hardship in the 
wake of the COVID-19 isolation period, it is hoped that state based holiday activities will inject  
some much needed relief into the local economy.

Mandatories.
Call to action: Stay home and explore WA.  
Your campaign solutions should include the URL:  
www.wambat.com.au  
As well as a copy of the WAMBaT logo below:

To access this logo, open up this PDF page in Illustrator.

*  WAMBaT is a fictional organisation created for the purpose  

of this competition brief.

For information visit: www.tourismcouncilwa.com.au



Media channels.
Given that many West Australian’s are still spending large periods of time indoors, it is asked 
that your campaign primarily uses various social media platforms such as Instagram, TikTok, and 
Facebook to deliver your message. This can be supported by supported by more traditional outdoor 
executions, pop-up activations, physical installations and virtual or physical experiences.

Proposition.
Stay home and explore the wonders that Western Australia has to offer,  
while supporting local businesses.

Submission format.
Your competition entry should be submitted as an A3 formatted PDF, to the portal on the PADC 
website padc.com.au. The PDF should contain a cover page that clearly indicates your name, 
contact email and mobile, the name of your institution and your PADC Membership Number.  
If you can’t remember your PADC Member Number please contact us at admin@padc.com.au. 
Artwork should be created as simple black line work (as shown in the example images below).  
Your idea will be judged on the quality and originality of the thinking, not the craft or technique  
of the execution. You can take multiple pages to describe/illustrate your idea, but shorter is 
generally better. Following your proposed campaign solutions should be a 500 word rationale that 
explains your concept. Your PDF should be exported using the Smallest File Size PDF Preset, with 
Image Quality set to Maximum.

Submission details.
Deadline: Final submission is due in mid–late August 2020.  
More specific submission information will be available  
closer to the deadline. Please check padc.com.au  
for the latest information or 
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Deliverables 

All artwork to be created in simple black line artwork with a short description.  

You can take multiple pages to describe/illustrate your idea, but shorter is generally better.  

Your idea will be judged on the quality and originality of the thinking, not the craft or 
technique of the execution. The below examples are illustrative only.  

       

Examples images are for  
illustrative purposes only.


